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Activity Resources Time Assigned Outcome

1. Each of the participants will

individually answer to three 

questions: 

- What are my strengths?

- What are my hobbies?

- What makes me stand out?

Paper and pen for each 

participant
15 min.

Participants are analyzing,

what they are good at.

2. Discuss in pairs: 

What did you find out? 

Are there similar hobbies, 

talents, ideas? 

Can you determine which type 

of social enterprise would best 

suit you?

None 10 min.

Finding similarities / 

differences between the 

participants, determination of 

the preferred social business 

type. 

3. It is now time to discuss the 

outcomes. Is it possible to 

start your own business with 

the things you are good at?

None 20 min.

Participants can work with the 

things they enjoy doing and 

incorporate those things into 

a business idea.

ACTIVITY 1: WHAT ARE YOU GOOD AT?



ACTIVITY 2: CREATING BUSINESS IDEA IN A 
SPECIFIC LOCATION
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Activity Resources Time Assigned Outcome

1. Divide the group into 4 teams. Give each 

group a specific location, for example: 

village, seaside, island, urban area. Each 

group has to come up with a business idea 

depending on the given location. What 

social issue(-s) will be tackled? What 

resources will be needed?

Poster paper, pens, 

pencils for each group
15 min.

Participants are analyzing social 

entrepreneurship in different 

locations. 

2. Each group has to present their business 

idea. 
None

5 min. for each group,

20 min. in total

Finding similarities / differences

between the groups, noticing 

the location impact on the 

social issues recognition. 

3. It is now time to discuss the outcomes.

What was the most difficult part in 

developing business idea depending on a 

specific location? Were there any ‘out of the 

box’ ideas, examples?

None 10 min.

Participants are analyzing the 

business ideas. Finding ‘out of 

the box’ examples, encouraging 

creativity and innovative 

thinking.



ACTIVITY 3: BECOME AN IDEA MACHINE
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Activity Resources Time Assigned Outcome

1. Give participants three topics, for 

example: ideas to make cooking easier, 

ideas to loose weight, ideas to sell books. 

Each participant has to come up with a 10  

ideas for each topic. 

Paper and pen for 

each participant
15 min.

Participants learning to 

become creative at finding 

solutions

2. Each participant has to present their list 

of ideas. 

None
5 min. for each participant

Finding similarities / 

differences between the 

ideas

3. It is now time to discuss. At that number 

of idea it became difficult come up with 

another idea. Were there any ‘out of the 

box’ ideas, examples?

None 20 min.

Finding ‘out of the box’ 

examples, encouraging 

creativity and innovative 

thinking.



ACTIVITY 4: FINDING BUSINESS IDEA
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Activity Resources Time Assigned Outcome

1. Divide the group into 4 teams. Each 

group has to Create a better solution for 

something that you do every day — e.g. 

make the process more efficient, less 

expensive or more enjoyable.

Can you make business from it?

What resources will be needed?

Poster paper, pens, 

pencils for each 

group

15 min.
Participants are analyzing 

how to make business from 

everyday situations/activities.

2. Each group has to present their 

solutions.

None
5 min. for each group,

20 min. in total

Finding similarities / 

differences between the 

groups, sharing ideas

3. It is now time to discuss the 

outcomes. Were there any ‘out of the 

box’ ideas, examples?

None 10 min.

Participants are analyzing the 

business ideas. Finding ‘out of 

the box’ examples, 

encouraging creativity and 

innovative thinking.



ACTIVITY 5: SHARK TANK
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Activity Resources Time Assigned Outcome

1. Divide the group into teams of 2 to 6 and have them come 

up with a business idea that needs to be pitched in only 10 

minutes. It can be anything from a brick-and-mortar shop to 

an e-commerce website – even an additional feature or 

service that can be part of your product. To keep the 

atmosphere professional, ask them to draft a business plan 

that includes data about their target market, pricing strategy, 

financial forecasts, and unique selling proposition.

Flipchart, paper, 

pens 15 minutes The participants will 

bubble up with an 

entrepreneurial spirit and 

creative thinking, traits 

which are necessary to 

succeed in a competitive 

market.2. Next, choose 4 sharks to form the jury and give them fake 

money to invest in the ideas. Encourage them to really put 

themselves into the investors’ shoes by asking detailed 

questions about the business models. The team who gets the 

most funding wins.

Flipchart, paper, 

pens

30 minutes


